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Media Test 

Commercials


Part I

Commercial Writing Styles 

Match the writing style description to its name.  Place the letter for your answer on the space provided next to each.

Writing Style Descriptions

 1.  _____everyone who is anyone uses the product and by

using it, you too will be “cool”.

2. _____a company will pay a lot more money to have a famous

person endorse its product

3. _____by using mathematical figures, the product seems more

important

4. _____advertisers say there’s a revolutionary new scientific ingredient in it, and like magic, the product sells like crazy

5. _____ad companies play on your fears – “You wouldn’t want to ruin your favorite shirt, would you?”

6. _____“We’re better than they are!”

7. _____advertisers repeat words like “more” – “more value, more money back, “

8. _____associates the product with “normal” everyday life or the impression that people with extraordinary lifestyles use it and if you do, you will be considered high class.

9. _____uses fancy, elegant sounding words like “gloriously,” “lush,” “tender,” etc.

10. _____can trick you into thinking the product will give you more than the product does

11. _____makes you feel rushed to buy a product before a certain time or date

12. _____when the qualities of one thing are transferred to the product – ex. “Snuggles” bear for fabric softener

Writing Styles

A. For You Plain Folks and Snobs Out There

B. We Know What You Fear

C. We’re Better

D. Transference

E. The Testimonial

F. Repeat After Me

G. Glittering Generality

H. Hop on the Bandwagon

I. Just Give Me the Facts and Figures

J. Weasel Words

K. Contains Magic Ingredient

L. Have I Got a Deal For You
Part II – Commercial Types (Formats) 

Match the commercial example to the name of the type (format) it falls under.

1. _______Denzel Washington’s commercial on the importance of 
The Boys and Girls Club  of America or a “Become a Mentor”                                                                                                                                                          commercial
2. _______”Tomorrow on ROSIE<” or a “TGIF” commercial

3. _______An Al Gore or Hillary Clinton commercial

4. _______A “Let go my EGGO” commercial

A. Political Advertising

B. Public Service Announcements

C. General Product Advertising

D. Self Promotion Ad







